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IN FOCUS

Why and How
Would an African-American
Promote Jordan to Hollywood Executives
By Justin O. Cooper / RFC

As the U.S. Liaison Officer for The Royal Film Commission –
Jordan (RFC) based in Los Angeles, I admit that I have a pretty
cool job; I promote Jordan as a film destination to Hollywood
studio executives, filmmakers, and producers. It’s an opportunity
that’s pretty impressive considering the fact that my background
includes growing up in rural South Carolina on a farm thousands
of miles away from Tinseltown. Fast-forward 20 years later, I find
myself promoting this Middle Eastern country to American studio
executives, and lobbying members of the Jordanian government
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about the value of a film incentive program in Amman.
From trips to studio lots, executive boardrooms off of
Sunset Boulevard, to meetings at trendy coffee shops
off the shoreline of Venice Beach, California, I have the
privilege to talk about Jordan, one of my favorite travel
destinations as a tourist and expatriate to other film and
television professionals, who may be geographically
challenged about where Jordan is, to others who have
preconceived notions and unfounded biases about the

Middle East, or to some that had never considered
the Hashemite Kingdom as a potential destination to
film their project.
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Usually these meetings start with the ice-breaking
question from the person I am meeting with: “How did
you or what’s your connection to Jordan?”. As AfricanAmerican, I am usually not what most people expect
upon our first meeting. With the revelation that I have
no familial ties to Jordan, their interests are usually piqued
to learn how an American of my heritage found his way to
be in many cases the first point of contact they have with

the Middle East in general, and Jordan in particular. These
initial meetings are usually informational and casual
in conversation. I talk about RFC’s mission, its new film
incentive program, about notable films that have filmed
in Jordan recently and older ones that are cinematic pop
culture flicks – Lawrence of Arabia and Indiana Jones and
the Last Crusade.
Aside from providing the first, and on many occasions
changing, the impression of Jordan to those I meet with,
my goal and responsibility in part as the U.S. Liaison
Officer is to curate a list of Hollywood movers and shakers

to participate in the annual late summer Familiarization Tour (FAM
Tour) hosted by the RFC.
The RFC’s FAM Tour is organized for film companies, studio executives,
and members of various producer and director guilds. Its focus is to
showcase what locations Jordan has to offer for potential projects.
Through the FAM Tour, RFC emphasizes the beauty and diversity
of Jordan’s locations and landscapes – from gritty back streets to
locations that have served as backdrops for several international
film productions, such as the legendary Nabatean City of Petra, the
stunning desert of Wadi Rum, known as the Valley of the Moon,
and the unique site of the Dead Sea. Additionally, during the
tour, RFC arranges meetings with high-level officials and industry
professionals to discuss issues of common interest and provides
support to interested parties participating in the tour.
This year’s FAM Tour spanned from the 23rd until the 30th of September. The
RFC hosted this year 10 executives from seven notable Hollywood studios and
companies - Fox Entertainment Group, HBO, Legendary TV & Digital, Media Rights
Capital, Netflix, Paramount Pictures, and Sony Pictures Entertainment Company.
Following their arrivals, the FAM Tour itinerary shifted into high
gear with meetings with high-level Government officials –
including with the Prime Minister Dr. Omar al Razzaz - and board
members of the RFC, among which Princess Rym Ali.
14

Upon completion of the formal meetings in the capital, the group visited
key locations around the country: the city of Al-Salt, the Talibeh Palestinian
Refugee Camp, which has served as the backdrop to an array of film
productions. Then, the ten Hollywood executive delegates were flown by
air over the city of Al-Karak in the south and landed in the stunning Wadi
Rum, before visiting the majestic Nabatean city of Petra. The final leg of the
tour took them to the Dead Sea, before returning back to Amman.
Glenn Gainor, President of Production at Screen Gems - Sony Pictures
Entertainment Company, commented on his visit: “My experience
at the FAM tour was life-changing (...). The people’s passion here is
contagious and infectious, people in Jordan really want to help you
make a film. I feel that Jordan has so many opportunities when it
comes to filming: the desert, the mountains, Wadi Rum, the city,
there is a whole ray of locations. And of course you have got the iconic
Middle-Eastern sites, but also you have the ability to make history
come alive here. What I have noticed is that Jordan is cinematic, the
people have so much flavor and the locations really pop (...). I think
every area in the world needs some kind of improvement, you will
never find a perfect place to make a film. But with the enthusiasm I
have seen in Jordan, I think that will carry the filmmakers to the place
where they need to go.”
To learn more filming in Jordan, visit www.film.jo.
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The Impact of Digital Revolution on the Movie Industry;

Is It a Fad

or a Reality?
By Areeb Zuaiter

In his Off Camera with Sam Jones interview, TV star Chris O’Dowd accurately depicted that “people talk about what they watch on Netflix more than they talk about how their sister is doing. We are the reason for that. We are the great pirates of non-human emotion!”. We
currently have access to an unprecedented amount of visual content. The technology of content arriving so easily at the hands of the
viewer through the information superhighway, famously known as the internet, has revolutionized the way media and entertainment
are obtained. It further paved the way for a renaissance in the visual culture arena. Social media, video sharing websites, streaming
services along with the portable attention-devouring devices remarkably altered the film and television watching experience.
19

The economy, comfort and convenience associated with watching
content on-the-go are gradually morphing film, especially in its arthouse independent form, only appreciated by a limited audience.
Perhaps the most common living example of such transformation is
Netflix, today’s giant of TV streaming, which initially started as a mail
order DVD business. Through its DVD service, the tech giant had long
delivered all kinds of content including art house and independent
films. Yet, the convenience of streaming online had shifted Netflix’s
subscribers away from ordering DVDs, leading the company to narrow
down its US DVD distribution hubs from 50 in 2016 to only 17 in 2018.
The contraction in that service has thus limited the content that suitably
makes its way to the viewer only to what is allowed to be displayed within
the rubrics of Netflix’s distribution model. This resulted in limiting the
easy and convenient access to film, only to what is available on Netflix’s
data streaming platform.
The withering Netflix DVD business is best put in words by a former
Netflix employee who indicated to CNBC (Consumer News and Business
Channel) that Netflix’s DVD business is foreseen only to survive until
2025. “They’re just trying to slow the bleeding and allow it to die off
naturally,” he reported.
The distribution model, pertinent to streaming devices online, is by no
means compatible with that demanded by traditional film theaters. The
tech giant comes back as a solid example in this case. Netflix’s existence
in 2018’s Cannes Film Festival was put at stake because of its ephemeral
on-demand release dates. French cinemas mandated waiting for 36
months prior to releasing a film playing on its venues in streaming
platforms. Netflix was by no means able to accommodate subscribers.
20

Christophe Tardieu, director of the French National Cinema Center
(CNC), named Netflix “the perfect representation of Cultural Imperialism”.
Streaming devices, without doubt, have come to be perceived as pausing
a threat at the very nature of cinema, as an art form that needs to be
collectively experienced in the palace where it’s ought to be screened:
the movie theater.
The Cannes/Netflix dispute conveys the clash of cultures between what
the norm has become and what the classical decorum dictates. This

year, Cannes’ chief Artistic Director Thierry Frémaux announced a ban
on Netflix that prevents it from officially competing for the prestigious
Palme d’Or. Due to the Festival’s distribution requirements, and the
threat prompt entertainment pauses on art-house film existence,
the festival welcomed the tech giant to only screen its productions.
To preserve his giant’s dignity, Ted Sarandos, Netflix’s Chief Content
Officer, decided quitting. “We hope that they do change the rules. We
hope that they modernize. But we will continue to support all films
and all filmmakers. We encourage Cannes to rejoin the world cinema
community and welcome them back,” the CCO told Variety. “Thierry
(Frémaux) had said in his comments, when he announced his change,
that the history of the Internet and the history of Cannes are two
different things. Of course they are two different things. But we are
choosing to be about the future of cinema. If Cannes is choosing to
be stuck in the history of cinema, that’s fine.” Frémaux, had recently
commented on that dispute during a talk with filmmaker Antonio
Mondana at the Rome Film Festival. “My job is to show the state of
cinema in a time in which Martin Scorsese is about to release a movie
produced by Netflix. In 2017, the board of the festival asked me not
to accept any more movies that won’t screen in theatres. This isn’t
strange if you think that exhibitors are in that board. And they are
right to be preoccupied by this trend,” he explained.
At a spectator level, there is a lot more that makes a visit to the movie
house more encumbering, especially when movies have become
accessible in every house. Having compatible entertaining content
available within a click’s reach, and with remarkably less to pay, wards
off the choice of fitting in a visit to the movie theater within the busy
21

schedule of an individual. The subscription models of those streaming
services allow for access to an infinite amount of content with a
minimum monthly cost, decreasing the number of theater entries. In
a recent episode, Justine Hollister the presenter of Screen Thoughts
called on her listeners to buy the theater out so as to encourage a wider
audience to go and watch Love, Simon. “Run see this film, and also, if
you can, buy the theater out. Maybe this is going to be a new thing;
hashtag Movies that Matter, people will start buying theaters out!” She
said. Her encouragement comes from her assumption that people who
can’t really afford to go to the movies will be encouraged to check out
movies that matter this way.

That transformation had further influence on expanding and altering
the rubrics associated with TV. Time slots, programming grids, prime
time concepts, TV channels and the anguish of having to wait for the
following week to know what is going to happen next were all beaten up
by the singular concept of binge watching introduced by online streaming
services. Netflixonomics is a term coined by the Economist that describes
a winner-take-nearly-all theory, achieved by having people subscribe to
television on the internet and allowing them to a personalized full span of
content and wide distribution. That very breadth of distribution is taking
Netflix towards becoming a global network. “In the long term, what we
worry about is how can we be a good global citizen when we’re very large
in many countries. We’ll have to figure that out show by show, country
by country, while trying to stay ahead of countries’ expectations”, Reed
Hastings, Netflix’s co-Founder, Chairman and Chief Executive Officer tells
Gady Epstein in Money Talks. This was put to implementation when Netflix
has embarked on investing in productions that speak various languages.
Amongst many others are Dark in German, Osmosis in French, Kingdom
in Korean, Followers in Japanese, The Protector in Turkish and Jinn the first
Arabic Netflix series that just completed .
That very “ethos” of Netflix being a global citizen by bringing in a global
TV network has yet expanded to influence the international production at
the creative/implementation level. Not only had it led to the migration of
some of the finest writing from cinema to TV, but it had also brought in
new professional roles. It had, for instance, globalized a concept that was
once reserved for Hollywood productions: the show runner concept. Like
Europe, the Middle East, for example, have long depended on the producer/
director dynamics. Now, these regions are buying into hiring a show runner;
22

an entity that has the overall creative authority and responsibility over
the program.
Whether the future entails cutting cable cords or unsubscribing to
satellite networks, and even if it meant less visits to the movie theaters
and more screen time on a portable device, the need for story telling will
never perish. Likewise, the charm associated with immersing spectators
in a story that unfolds on a big screen should maintain the status of
cinema as the fundamental art of storytelling, the doors of which would
never shut and the lights of which would never faint. After all, cinema as
the seventh art, is impervious to new waves and shifting trends.

23
23

24
24

25
25

26
26

Some 500 Attendees

at the 4th Annual
Film and Television
Careers Connection
By Justin O. Cooper / RFC

27

The Royal Film Commission – Jordan (RFC) hosted its fourth
annual Film & Television Careers Connection (FTCC), an
audiovisual career focused conference and exhibition
marketplace in Amman, September 14 – 16, 2018.

industry professionals. They discussed the longstanding and
current film boon in India and encouraged attendees, mainly
Jordanians to continue to develop the local film industry,
create, and produce original content.

More than 500 attendees from Jordan, Egypt, Iraq, India,
and the United States converged at RFC’s Film House for
the 29 educational and insight-focused sessions, panels
and workshops.

The RFC introduced a new FTCC conference session, “Meet Arab
Directors,” that featured talks and open discussions with Iraqi
filmmaker and producer, Mohammad Al Daradji (In the Sands
of Babylon), Jordanian filmmaker and writer, Mohammed Huski
(Transit Cities), and Jordanian-American filmmaker, producer,
and writer, Amin Matalqa (Captain Abu Raed, The United).

Led by film and TV industry leaders and professionals,
FTCC’s conference session topics ranged from acting as
a career, cinematography, coloring, costuming, editing,
location management, production assistance, production
management, production, sound, screenwriting, virtual reality,
and other industry-related creative and technical job functions.
Key conference speakers included Hollywood professionals Martin Joy, production manager (Star Wars: The Last Jedi, Star
Wars: The Force Awakens, Spectre), Henry Dray, transportation
manager (Solo: A Star Wars Story, Star Trek: Beyond, Mad Max:
Fury Road), and Marco Giacalone, location manager (Sense8,
Equilibrium, Cloud Atlas).
Noreen Khan, Vice President of the International Indian Film
Academy (IP of Wizcraft) and H.E. Anil Trigunayat, Advisor
FICCI on MENA and Africa (Former Ambassador of India
to Jordan) were part of a special delegation of Bollywood
28

Other notable sessions and speakers included – “Meeting
Jordanian Documentary Filmmakers” featuring Yahya Al
Abdullah, Widad Shafaqoj, and Aseel Mansour, “Women
in TV & Film” that included Darin Sallam, Farah Jadaan,
and Azza Hourani, and “TV Channels” presented by Roya
Academy General Manager, Ramzie Karmie and Roya TV
Head of Production, Shadi Jaber.
Popular local media personality, Ola Al-Fares, a
contemporary dance performance by Stardust Academy,
and a musical performance by Jeena Haddain closed the
2018 Careers Connection.
Since 2015, thousands of guests have attended FTCC to
learn more about filmmaking in Jordan, its economic
impact estimated at around 150 Million JOD, while
creating some 5000 jobs within the past decade.
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FILM TECHNIQUE
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FILMMAKING TIPS

Zooming

With zoom you can manipulate the distance between the optics in your lenses to bring distant objects closer.
It is not recommended to zoom while shooting because the lack of an identifiable point of view can feel
very unnatural. If you want to approach a distant object it is preferable to cut directly into a long shot.
Shooting across many layers of atmosphere can affect the brightness and colors, and it’s harder to do
using low end lenses.
Always remember that digital zoom (unlike optical) is merely enlarging the image and will add noise.
Using a tripod or any improvised support is also highly recommended.

Dolly Shot

A Dolly shot involves placing the camera on tracks or moving it carefully in a straight line, so it can
approach or follow along the action very smoothly.

Panning

Panning involves shooting while rotating the camera left or right. It is often used to follow and emphasize
the movement of the action.

Tilting

Tilting involves shooting while rotating the camera up or down. It is used to show the height of a character,
tree or building.
It can be used to show the character’s point of view when it’s looking at something very large or very small.
It is also often used when a character is in high places to show the danger of the situation.
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FILMMAKING TIPS

Focusing

The optics in the lenses allows you to control the depth of field, which is the distance between the closest
and farthest planes where everything appears in sharp focus. This focal distance is controlled by the aperture
and is inversely proportional to the amount of light that is allowed in the camera.
Focus is crucial to isolate and highlight important characters or objects. However it is often used to keep the
backgrounds blurred when they are uninteresting or as a way to give a scene more depth. In point of view
shots, manipulating the focus can also be an effective way to transmit the state of mind of a character.
It is preferable to use manual focus when shooting video to avoid unwanted automatic adjustments during
the shot.￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼
￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼
￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼

Deep Focus

Deep Focus is a technique where the depth of field is extended so that both close and distant objects are
kept in focus. This effect is useful to emphasize the distance to the objects that are further away.

Choosing The Frame Rate

You should choose the frame rate according to the function of the scene and light conditions you are
shooting in.
Higher frame rates (like 60 or 120 fps) will have the effect of slowing down movement, making it feel heavier
(as seen in slow motion) and have an overall documentary feel. On the other hand, lower frame rates (like 24
or 30 fps) will produce faster motion that can feel very light and gives an overall cinematic feel.
Also remember that shooting at higher frame rates will lower the camera’s sensitivity to light so it is
recommended to use lower frame rates at night and in dark interiors.
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FILMMAKING TIPS

Shooting While Moving

There is a problem that arises with the limited processing speed of digital cameras when the camera
is moving at high speeds while shooting.
If the objects move in relation to the camera faster than all the lines in the sensor can be read, the
vertical objects like trees and poles will appear bended.

Motion Blur

Motion Blur happens naturally with images taken while moving at high speeds. But this effect can be
created by recording at lower shutter speeds.

Setting The Mood With Light

The way in which light creates highlights and shadows is perhaps the most important aspect of setting
the mood and atmosphere in a scene.
Likeable characters tend to have well lit faces with glinting eyes, while sinister characters have dark
unfilled eyes and faces.
Using under exposure tends to add drama and mystery to a scene, while over exposure can be used
to show the situation as very peaceful.

Color Temperature

We usually describe what “white light” means by its “temperature”. This measures the temperature
that a black body must reach to emit the light with that particular color.
Contrary to how we usually describe colors, yellow light has a much lower temperature (2700 K) than
blue light (7000 K) and what we take for a white light bulb has a temperature around 4000 K.
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FILMMAKING TIPS

White Balance

Each genre, mood and theme is associated with a given color. Documentaries are usually shot with
very vivid colors, while film works with softer colors. The blacks also play a very important part in
creating the drama and atmosphere of a scene. Filming at dawn and dusk is supposed to feel red,
filming with artificial light is supposed to feel green.
The White Balance settings in your camera can be manipulated to give a desired temperature to the
image. Setting the white against a blue surface, will make the images feel warm while setting the
whites against a red surface will instill a cold effect.
You should periodically reset the automatic black balance to clear it of residual color.

Shooting With Artificial Lights

When shooting under artificial lights, flickering can occur because electric lights operate under AC
currents that alternate at a given frequency. In order to stop this effect and record under stable artificial
light it is crucial to adjust the shutter speed to match the AC current frequency (usually 50 or 60 Hz).
Artificial light also brings a green tint to the image which can be corrected by adjusting the white
balance settings in the camera.

ShoWing The TeXture

Texture is a crucial part of our three dimension reality and as such it is essential to give credibility to a scene.
Light can be skillfully used to emphasize the texture of an object. Adding shadows, highlights and
reflections can go a long way in convincing the audience than an object is real. They are also useful to
isolate and emphasize the importance of an object in the story.
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FILMMAKING TIPS

Hiding Imperfections

Cleverly placed highlights and shadows can be very effective at hiding objects partially of entirely on
a shot. The audience will dislike seeing clipped highlights and shadows without details, so if they are
noticeable you should keep them out of focus.

Avoiding The Moiré

Moiré is a visual artifact that can appear on your footage when you shoot a pattern with very tight parallel lines.
These artifacts are a result of insufficient processing power leading the codec to skip lines as it
compresses the footage.
Unfortunately you can’t trust the camera viewer when looking for moiré because the compression
will only happen later. It is also a hard problem to fix in post-production. So it is important to predict
where this problem might appear and keep those textures out of focus.
￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼￼

Model Release Waivers

There is generally no problem to shoot images of people in public places, without a signed model
release if you are using the footage for personal or editorial projects.
However if you are shooting for commercial uses, with recognizable faces, on a private location and
especially if you are shooting a sensitive scene, it is highly recommended that you ask for permission
and get a signed model waiver. Otherwise many potential buyers won’t be interested in your material
and you may face legal consequences if it is broadcasted in the wrong context.
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FILMMAKING TIPS

Book Review:

“Shaking The Money Tree”, by Morrie Warshawski
By Noura Habjouqa / RFC

Filmmakers all over the world face the same
problem: funding. “Shaking the Money
Tree” guides you, step by step, on how to get
grants and donations. It stresses the need
for filmmakers to personalize their approach;
it focuses on the crucial role of networking;
it provides tips on applying for grants; it
underlines the beneficial impact the internet
has on fundraising and all the little helpful tricks
that you might have missed.

have a clear vision of the project. Warshawski draws a map to follow
for finding potential donors - individuals, government entities, private
foundations, corporations, small businesses and other non-profit
organizations – and suggests means to reach them, communicate
with them and ultimately convince them.

Morrie Warshawski, a consultant and
writer, demystifies the art of fundraising for
independent projects. In six chapters, entailing sub categories, with bullet
points and several reference notes, the book is handy to read.

Testimonials from filmmakers are inspiring and make you think out of the box.

The appendix has two examples of grant proposals and a list of reference
websites that can help the search for funding.

The author dwells on the research involved in selecting parties to
approach, in a personalized way. He goes from traditional forms of
funding to alternative ones, relying mainly on social media or house
parties fundraising events.

“Shaking the Money Tree” is a good reference and practical with plenty
of ideas and advices that could help any filmmaker in the difficult
maze of funding.
Note: “Shaking the Money Tree” is available at the RFC’s Film Library. The book
has already been edited three times.

Nobody wants to work with or fund a filmmaker, who doesn’t have a clear idea
of what he/she wants and the message of his/her project. So, step one is to
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Film Review:

By Hosam Omran / RFC

Rifqi Assaf’s debut, “The Curve”, took six years in process. The
result is a road movie in Jordan, featuring three main characters,
who have gone through different societal pressures and who
bond together during a journey that becomes a healing trip.
The main protagonist Radi leads a reclusive life in his van, a
VW microbus. One night, he hears a shrilling scream in the
distance. Despite his fears of others, he challenges himself by
switching on the lights. With the seemingly trivial switching
on of a light, he finds himself on a road trip that alters his
clockwork and disrupts his very private life, as a Syrian young
lady Laila and the Lebanese Sami embark on the van. They
are both trying to escape their own difficult lives.

Every aspect of the film is intended to say more through
saying less. The wide angles and the coloring of “The Curve”
are carefully studied in a way that matches the narrative,
while highlighting the vibrant space and calmness and
setting the pace of the movie as a whole.
Starring Ashraf Barhoum, Fatina Laila, Mazen Moaddam
and Ashraf Telfah, “The Curve” is a beacon in the new wave
of Jordanian cinema, a reflection of the recent social and
political changes in the region.
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Produced by The Imaginarium Films, Film Clinic and Eaux
Vives Productions, “The Curve” participated in a number of
international festivals including the Seattle International
Film Festival, the 13th Dubai International Film Festival
and the 6th Arab Film Festival in Jordan.

The Curve’s trivia:
• The blue minivan plate number is 18-41949 refers to 18th of
April 1949, which is the birth date of the director’s late father.
• The photo that appears on the wall inside the demolished house
where Sami is waiting, is the photo of the director’s late father.
• For casting Laila’s role, director Rifqi Assaf went to
Damascus for one day in 2010, to meet and audition
Syrian actress Fatina Laila; he gave her the role once he
saw her face on the sidescreen of his handy camera.
• Jordanian composer Suad Bushnaq composed the
original score of the film mostly on buses and trains to
catch the feeling of the road trip journey.
• For writing the Lebanese protagonist Sami, played by Mazen
Moadam, Rifqi Assaf spent a week in Beirut to feel the vibes of
the city and portray the character as authentically as possible.
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